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Tips & Tricks for Educational Marketing in the Digital Age

It can be extremely difficult to navigate your school’s/program’s/company’s marketing in this
day and age. There are so many digital platforms and advertising strategies at our fingertips,
but where to begin?

Before getting distracted by the number of digital advertising tools at hand, let’s not forget the
most important piece of your marketing and advertising strategy - your message. A strong
message will communicate your school’s/program’s/company’s value and it must be
expressed concisely. An overly wordy message can risk losing the attention of your target
audience.

Now that you have your strong, concise message, you must make sure it is reaching the right
people. Keep an up-to-date, organized contact list/database. We all know updating these
databases can be quite tedious, but having a clean database filled with the right contacts will
ensure that your message is heard.

Before blasting your message across all social platforms, think about who your target audience
is and what platforms they are actually using. Is your clientele even on Instagram or Twitter or
would you just be posting on those platforms for the sake of posting there? You do not have to
force social media if your audience is not on social media. Make informed decisions based on
what has worked for you in the past.

If you are interested in posting across social media, customize your message for each of the
platforms. For instance, imagery of a beautiful campus works on Instagram, while a message
about a strong curriculum would be more beneficial as a Facebook or Twitter post. Attending
a conference and want to alert your colleagues? A message on LinkedIn would be fitting for
this.

It is very easy to get swept up in the digital media frenzy of retargeting ads and paid social
posts on Instagram, Facebook and Twitter. But don’t forget the power of in person touch
points. One of the most powerful marketing tools can be appearing as a vendor or sponsor
amongst your peers at an educational workshop.

The variety of digital marketing and advertising options is overwhelming. However, with a
strong message and the understanding of your target audience, you can use these digital tools
to create a powerful impact for your school /program/company.
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1. What types of families do you serve? Wealthy families searching for a high level of education
2. How has the German market for US boarding schools changed in the last 5 years? A lot has
changed due to Donald Trump.

3. What are your favorite cities in Europe? Munich, Prague and Vienna

4. What three key elements are families looking for when considering a US boarding

school? Respectful behavior — Good level of academics - Location

5. What advice would you have for schools recruiting in Germany? Be aware that Germany has
a high level of education in most cases. When families are interested in studying abroad, understand
that in the German school system, students are choosing 12 or more subjects in grades 9 to 12. That
1s sometimes an issue if they see just 5 subjects in the US! Be prepared for this. In Germany, you do
not have to pay for schools — not for schools and not for universities — it is a big challenge for us to
convince families to pay high tuition for schools abroad.
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1. My favorite thing about being a consultant is ...the privilege of encouraging students to
realize their dreams. I frequently refer to my profession as, "the gift that keeps on giving."

2. Other roles outside of consulting: Small Boarding School Association Trustee, Member of
the Board of Overseers at Lasell University, Member of the Town and County club of Hartford
and the West Hartford Art League

3. Activities to relax: Theater (season ticket holder for 18 years); Reading (member of two
Book Clubs); Travel

4. Favorite meal to cook: Vodka Pasta accompanied by a sumptuous green salad with
homemade croutons and vinaigrette--punctuated with my grand'maman's creme brtlée

5. Most memorable professional trip: Switzerland (This was not only a beautiful and
informative trip, but it also brought me back to my days as a student in the French Alps).The
other professional trip that comes to mind was visiting twenty colleges in Vermont in a week.
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ANNOUNCING THE 2020
SCHOOL CONNECTIONS

SCHOLARSHIPS

Two $500 grants for non-tuition
expenses to students exhibiting strong
character. Applicants must be nominated
by their school, and submit an essay
describing their approach to school life,
as well as how they might 'pay the
scholarship forward' in the future.

For additional information contact Patrick Finn: ﬁ
patrick@schoolconnections.org |443.564.1890
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